Adverts, Creators
and You
Lesson 2




Last time we learnt about
advertising on TikTok



Today we’re going to explore
How brands and creators have to behave on TikTok

What safety tools are available to help you manage your

TikTok experience




What you can expect from this lesson

Recap from last time 5 mins Class discussion
Best behaviours - videos 5 mins Class presentation
Best behaviours - discussion 10 mins Groups or pairs
TikTok tactics 5 mins Class presentation
TikTok tactics - worksheet tasks 10 mins Groups or pairs
Lesson recap 5 mins Class discussion
Homework prep 5 mins Class discussion
( Key J
Objectives Know your Best Discussion Homework Writing task Timed task Skills

adverts behaviour




TikTok glossary

User
For the purpose of this resource, a TikTok user is anyone who has
a TikTok account.

Creator

TikTok creators produce unique short videos showcasing special
moments, experiences or impressions of the day and share them
with the TikTok community.

For You Page (FYP)

The ‘For You’ feed can be found from the homepage and is the
place where new videos are recommended based on the users,
creators and videos previously liked.

Side(s)

TikTok is home to all kinds of people with all kinds of interests.
Everyone’s individual browsing experience is personalised and
unique, but communities and subcultures have still formed on the
platform. TikTokers call these groups ‘sides’

User-Generated Content (UGQC)

User-generated content (UGC) is the name given to any form of
content posted by users of online platforms such as social media
and wikis. It does not apply to content posted by brands.

Filter

A filter is a feature within the social platform that allows you to
edit your photo or video with one click, by simply applying pre-
set edits to the image. These include camera settings, stickers
and animations, and face filters that change users’ appearances.

Report

This function helps maintain a positive community and
experience. TikTok’s moderators help make sure that everyone
complies with our Community Guidelines. Users are encouraged
to report user profiles, videos, chats and content that contain
harassment, offensive behaviour/comments or inappropriate
content that causes discomfort. Together with the Community
Guidelines, this is intended to ensure the security of users.

TikTok Safety Center

Based on TikTok’s website, the Safety Center is home to
guides that will help users learn more about safety, privacy
and security on the platform.

https://www.tiktok.com/safety/en-us/



Best behaviour









Questions

e Did you notice if anything was wrong with the videos?
e Would they have thought it was an advert?

e Do you think it was obvious or subtle?

e Would this be more effective if it was a creator you like or aspire to be like?

5 mins



Now you should know

Video 6

o« Sometimes people click past adverts
o Akafi wants his famous friend to promote SquishTooth to their followers

e« He doesn’t want it to look like an ad s but this will be misleading
Video 7

e Molly Marsh is showing a day in the life with her SquishTooth

o She takes her SquishTooth everywhere from brushing her teeth to doing her makeup









Questions

e What did you notice about this video, if anything?
Q Was there anything wrong with it?

e Would you have recognised it was an advert?

e Do you think it was obvious or subtle?

Q Would this format be effective if this was
a creator you like or aspire to be like?

5 mins



Revisit the advert Akafi asked each creator to make

© Has your opinion about this advert and company changed
now that you've seen the behind-the-scenes video?
If so, why? If not, why?

© How does it make you feel that this is what took place
to create this advert?

© Do you think advertising can be more powerful when
It is less obvious that you’re being sold something?

© Does it make you more aware of unlabelled advertising you
have seen in the past? Will it make you question the content
you see in future? 5 mins



You should now be able to

Know TikTok’s key guidelines and understand the purpose they serve.
Be able to critically analyse the information presented to you online.
Have the knowledge to differentiate positive content from problematic content.

Be better equipped to identify bias and unregulated commercial advertising.



Now you should know

Video 8
e Molly Marsh is showing behind the scenes of her video
e She’s posing from the camera which doesn’t look as natural as she makes out

e She’s making things look more perfect than they are
























Useful links

TikTok
safety
center

Refer to your
glossary sheet

Tikok Safety Center: TikTok Community Guidelines:
https://www.tiktok.com/safety/en-us/ https://www.tiktok.com/community-
guidelines?lang=en






