
 Adverts, Creators 
and You
Lesson 1



What you can expect from this lesson

Welcome to TikTok 10 mins Class discussion

Warm up exercise 5 mins Class discussion

Know your adverts 20 mins

Lesson recap 5 mins Class discussion

 
Homework prep 5 mins Class discussion

In groups or pairs 
following a worksheet

Objectives Know your 
adverts

Best 
behaviour

Discussion Homework Writing task Timed task Skills

Key



User 
For the purpose of this resource, a TikTok user is anyone who has 
a TikTok account. 

Creator 
TikTok creators produce unique short videos showcasing special 
moments, experiences or impressions of the day and share them 
with the TikTok community. 

For You Page (FYP) 
The ‘For You’ feed can be found from the homepage and is the 
place where new videos are recommended based on the users, 
creators and videos previously liked.

Side(s) 
TikTok is home to all kinds of people with all kinds of interests. 
Everyone’s individual browsing experience is personalised and 
unique, but communities and subcultures have still formed on the 
platform. TikTokers call these groups ‘sides’

User-Generated Content (UGC) 
User-generated content (UGC) is the name given to any form of 
content posted by users of online platforms such as social media 
and wikis. It does not apply to content posted by brands. 

Filter 
A filter is a feature within the social platform that allows you to 
edit your photo or video with one click, by simply applying pre-
set edits to the image. These include camera settings, stickers 
and animations, and face filters that change users’ appearances.

Report 
This function helps maintain a positive community and 
experience. TikTok’s moderators help make sure that everyone 
complies with our Community Guidelines. Users are encouraged 
to report user profiles, videos, chats and content that contain 
harassment, offensive behaviour/comments or inappropriate 
content that causes discomfort. Together with the Community 
Guidelines, this is intended to ensure the security of users.

TikTok Safety Center 
Based on TikTok’s website, the Safety Center is home to 
guides that will help users learn more about safety, privacy 
and security on the platform. 

https://www.tiktok.com/safety/en-us/ 

TikTok glossary



How often do you 
use TikTok? (if at all)



How many adverts do you 
see on TikTok? (if any)



Today we’re going to learn

How brands and 
creators have to 
behave on TikTok

How to identify 
TikTok adverts

What safety tools 
are available to 

help manage your 
TikTok experience



Know your adverts



Video 1



 It is important to be able to recognise 
TikTok adverts as they are not always 

immediately obvious to the untrained eye. 



Now you should know
Video 1

•	 When you join TikTok you will share some personal information such 	  			 
 as date of birth, type of phone you’re using and the country you live in

•	 The more you engage with a video by watching, liking and commenting,    		
 the more TikTok will send you content like that video

•	 TikTok will give you a personalised experience
•	 You will be shown adverts based on your preferences
•	 TikTok will show you new videos so you can find creators and trends



Side

Refer to your 
glossary sheet

What side are you on?
e.g. Alt, Foodie, Elite, Dance, Sports

TikTok is home to all kinds of people with all kinds of 
interests. Everyone’s individual browsing experience is 
personalised and unique, but communities and subcultures 
have still formed on the platform. TikTokers call these 
groups ‘sides’. 



Video 2



You will now see a selection of mock adverts in 
different formats by a line-up of real TikTok creators. 

Using your worksheets look at Task 1 and working in groups 
or pairs you will need to identify the advert types and think 
about their effectiveness.

Refer to your 
glossary sheet

Creator

5 mins



Refer to your 
glossary sheet

Targeted
advertising

Algorithm

TikTok’s algorithm means it can use 
‘targeted advertising’.

This can be great because it only shows you the things that 
are relevant to you. 

But it is important to be able to recognise these adverts and 
be aware of the influence they might have on you.

You will also need to opt-in to receive targeted advertising.



Now you should know
Video 2

•	 Akafi is the CEO of Squishtooth.com
•	 He wants to reach young people aged 17 to 21 who are 	 	
   interested in music, animal videos, fashion & anime
•	 His friends have made adverts for him to promote SquishTooth



Video 3



Video 4



Video 5



5 mins

Questions

 �How did you identify the adverts and their types?

 �How effective was each advert?

 �What made one advert more influential than another? 



Now you should know
Video 3

•	 There is a new SquishTooth on sale
•	 SquishTooth helps if you’re stressed, lonely or bored by squishing it
•	 SquishTooth is available to buy today

Video 4

•	 Mr MBA has just unboxed his SquishTooth
•	 He’s excited as he’s finally managed to buy a SquishTooth 
•	 Squeezing his SquishTooth helps drain all the tension away
•	 He’s telling us to go and buy one



Now you should know
Video 5

•	 Lily Rose on TikTok has made a dance with their SquishTooth
•	 She’s using emojis to show that she loves her SquishTooth
•	 It’s a simple dance which could be copied



Refer to your 
glossary sheet

For you 
page (FYP)

Users

TikTok’s diversity recommendations

It is an intentional component of TikTok’s approach to bring 
diversity of videos into the ‘For You’ feed to give users 

• �Opportunities to experience different  
content categories 

• Discover new creators
• Experience new perspectives and ideas.

It also gives TikTok a better understanding  
of what is popular amongst a wider audience.



To ensure everyone has the best possible 
experience on TikTok, users, creators and 
brands have to follow certain guidelines. 

The same rules apply to all the adverts you 
see on TikTok.



 Understand how your personal data is collected and shared – and the    		
 consequences of this process.

 Understand the concept of targeted advertising, and how your personal     	
 data is used in advertising to influence decisions.

 Be able to identify TikTok advert formats and critically engage with them. 

You should now be able to



Things to think about:

 �	�What thoughts do they have about TikTok? (if at all)

 � �What have you learned that you think they will be interested in? (if anything)		

 �	What do you think your parents should know?

Homework prep

In groups, discuss how you will teach your parents  
or guardians about TikTok adverts and safety. 



Useful links

Tikok Safety Center: 
https://www.tiktok.com/safety/en-us/

 

TikTok Community Guidelines:  
https://www.tiktok.com/community-
guidelines?lang=en



Special thanks to our Creators
Akafi Ali @akafiali 

Lily Rose @itslilyrose 

Mr MBA @iammistermba

Molly Marsh @_mollymarsh_


